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What Tourism Means to U

Dear Stakeholdersd

It is my pleasure to present to you the Union County Convention and Visitors Bureau
(CVB) 2009 Annual Report. The past year brought difficult economic times for many
communities across the nation, but it also brought exciting new opportunities for travel
and tourism as more Americans chose to vacation closer to home.

Travel and tourism remained a strong and growing industry in Union County through-
out 2009. Widely known for our historic covered bridges, historic sites and cultural ac-
tivities, Union County attracted visitors from all over the United States. These visitors
generated thousands of dollars through expenditures on food, retail purchases, trans-
portation, entertainment, hotel lodging and more. Besides supporting local businesses
through their purchases, overnight hotel guests also generated bed-tax revenues which
continues to supports community improvements and critical public safety services.

The Union County CVB continued to implement programs to attract, service, and retain
visitors. The past year saw an incredible amount of activity in terms of press coverage,
public outreach, support of cultural events and programs, and the introduction of social

media tools Facebook and Twitter, which presented Union County to the global com-
munity.

As with many organizations, the Union County CVB maintained services while show-
ing fiscal restraint. The CVB strengthened its partnerships with various agencies, or-
ganizations and media outlets, which lead to a remarkable $60,800 in complimentary
press coverage throughout central Ohio and the nation.

As we look forward to 2010 with the promise of economic recovery, we cannot forget
that the past year reminded us that the things we often take for granted are the things
we actually value the most & spending quality time with friends and family in a com-
munity we love. That is why we chose the 2010 theme: Making Memories in Union
County. We are proud of Union County and | am proud to serve as your Public Rela-
tions and Tourism Director.

Thank you for your continued and ongoing support!

Union County Conventio

Christy J. Clark
Public Relations & Tourism Director
Union County Convention and Tourism Bureau
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' What We Do?

The Union County Convention purchases, transportation, rooms.

and Visitors Bureau (CVB) is entertainment and hotel lodg- The CVB is located in the
the marketing and public rela- ing. The CVB also works Union County Chamber of

tions branch of the Union closely with various media Commerce building at 227 East
County Chamber of Com- outlets to promote events, Fifth Street, Marysville. The
merce and is responsible for human interest stories, history office doubles as a visitor cen-
promoting Union County and and business successes of Unfer. Informational brochure

its communities to residents ion County. racks can be found in Marys-

and visitors. The purpose of vile City Hall, the lobby of

the CVB is to identify and Plain City Hall and in Jerome
pursue opportunities 1o at- Village Township Hall. All

trgct, sgrylce and retain over- rofit organization. is sup- three locations are open 24
night visitors who generate p 9 ' p
hours a day, 7 days a week.

s ported by 48% of the 3 per-
millions of dollars every year This will give visitors and resi-

for Union County through Cent county bed tax paid by - -
| visitors on hotel sleeping dents access to information

The Union County Convention
and Visitors Bureau, a nen

expenditures on food, retai
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son Free Press Coveragéedia Buys

To create a

professional, warm, Free press coverage is critical The Columbus Dispatch Columbus Monthly
to our outreach, expanding the Columbus Monthly
inviting image of Union opportunities by which poten- Discover Ohio Country Living Magazine
. tial visitors can learn about i
County that increases ) e Y% Hometown Connection . . .
Y what is happening in Union Mid Ohio Sports Magazine

Marysville Journal Tribune
awareness and County. Through a very ag- Marvsville This Week ) )
gressive press release cam-. o YoVhe ThisWee Ohio Golf & Travel Magazine

paign (73 press releases), overF>Iain City Advocate . .
$60,800 of complimentary Richwood Gazette Ohio Magazine

positions the County in

the minds of visitors

press coverage was realized. Union Rural Electric Coopera-
who will appreciate tive Country Living Magazine See Ya There
N Yellow Book
what the communities Senior Times

have to offer and

o st Connected! Hotels

In keeping with current trends and to Marysville
assist in communicating with current and
potential visitors, the Union County Con- Comfort Inn

vention and Visitors Bureau has a Face-
book Page and interested individuals can
follow us on Twitter. The Facebook Page Holiday Inn Express
and a Tweet is sent weekly with informa-
tion on the weeks activities. To become a
fan of the Convention and Visitors Bu- Plain City
reau and to sign up to receive weekly
tweets, visit the website at

www.unioncounty.org. 325 Total Rooms

Hampton Inn

Super 8

American Inn



2009 Accomplishments: Key Actio
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e Increased revenue by 4% through exploration
of additional revenue streams.

e Collaborated with the Union County Cultural
pARTnership to receive funding through the Ohio
Arts Council to host four art exhibits.

e Through competitive application and site visit,
secured Marysville/Union County as host site for
Ohio Chautauqua.

e The first All Ohio Bike Fest (formerly Honda
HomeComing) was a success. For the first time,
the event was open to all manufactures of bikes.
o Researched, developed and executed three
new events in Union County: Best of Union
County, Heritage Tour: Marysville Before Fast
Food and Strip Malls, and the Bakery Crawl.

e Formed Historical Marker Committee and as-
sisted in the dedication of four historical markers
throughout Union County, the most in the history

\, of the county!
~

e Researched, developed and produced first Agricul-
ture Directory of Union County promoting farms, agri
businesses and agritourism.

e Researched, developed and produced Social Net-
working tools for Chamber including Facebook with
groups, Twitter and LinkedIn. Facebook includes over
173 friends of which 50% or more are not Chamber mem-
bers. Twitter includes 130 followers of which are all over
Ohio. These tools are a great way to communicate to non
-Chamber members about items such as comprehensive
plans, events, legislation, etc. In addition, a series of four
seminars were offered to local business to train and en-
courage them to incorporate social networking into their
marketing plans.

o Researched, developed and executed a Shop Local
Campaign which included a series of press releases and

events.

/
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Financials

Services

19% M Advertising and
Marketing

14% .id 56% Events
11%

Facilities/Adminis
tration

Expenses

/

Events
9% 1% 139
M Bed Tax

Grants

77%
Tours/Souvenirs

Income
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\
: Publications Available Services Available |
| atthe Convention & Visitors Bureau at the Convention & Visitors Bureau :
: The CVB produces a number of publications which are avail- Each year, the Union County Convention and Visitors Bureau adds
able to the public at no or minimal cost. services based upon current trends and needs. In 2009, the folldw-
I The Visitors Guide is distributed at local Visitor Centers and ~ ing services were offered: |
| through the Ohio Department of Travel at their travel sta- 1. Visitor Guide Fulfillment [
| tions. In 2009, over 19,000 visitor guides were distributed. 2. Public Relations, Marketing and Media Assistance I
| Publications Available through the CVB office Include: 3. Event and Meeting Consultation I
I Visitors Guides (Passports) 4. Welcome Bags for meetings and conferences |
I Calendar of Events 5. Bid Process Coordination |
I Maps 6. Site Visit Scheduling I
I Covered Bridge Guide 7. Group Tour Planning and Assistance |
I Byway Guide/Map 8. Step on Tour Guides |
I Sports & Recreation Brochure 9. Union County Souvenirs I
| Special Events Planning Guide - Bridge Calendars - Byway Driving CD I
I Agri Tourism Brochure - Bridge Afghan - Marysville Walking Guide |
I History of Union County & Communities - Post Cards - Covered Bridge Shirts, bags |
| Group Tour Planner I
| onio Publications ]
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2009 Union County

) . Bureau Staff
Convention & Visitors Bureau Board

President George McVey Christy J. Clark, CSEP '
Steve Kopec Master Gardeners Director of Public Relations and Tourism
Dutch Kitchen Agri Tourism Representative -
Patricia A. Mathers
Ron Boylan Suzanne Patterson Assistant
Historian Richwood Representative .
Doris L. Barnhart
Sarge Chamberlain Terry Wymer Volunteer
Cultural Arts Representative Delaware County Bank & Trust
Lesa Fiest
Hampton Inn
Hotel Representative
Pete Griffin

Member at Large

UNION COUNTY
OHIO

Where pride resides




